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| would be happy to work on anywhere

DETAILS on the planet. If you would like to discuss

Created event materials including counter card, map illustration, shopping guide, outdoor signage and
e-mail blast for the Details annual block party which Details hosted featuring shopping, music, style
and entertainment in the Meatpacking District, New York City.
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Event Collateral

ARCHITECTURAL DIGEST

Created collateral pieces including press kit, web banners, brochures, ads, and postcards for the major event,

Architectural Digest Home Design Show at Pier 94 in New York City.

Contact Information
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JOHN P. & ANNE WELSH McNULTY FOUNDATION
Created promotional materials for John P. & Anne Welsh McNulty Foundation and collateral materials

including DVD packaging / insert 20 page booklet, announcement, posters, placecards for the event,
John P. McNulty Prize in New York City.
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ARCHITECTURAL DIGEST
Designed special advertisement section for Clive Christian.
(Architectural Digest magazine, January 2010 issue)
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Brand Identity

MOMO ARTS DESIGN COLLABORATIVE

Designed logo, stationery and website for Momo Arts Design Collaborative which
is organic manufacturer and wholesaler of high quality Himalayan wool rugs and offers

custom design rug services to US and worldwide.
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natsumi nishizumi

NATSUMI : t:+1917 238 5580
Launched own product line. created logo, tag and organic linen napkins, coasters and placemats : e: info@natsuminishizumi.com
Featured in major print & online publications including Body +Soul, Daily Candy, Design Sponge, AtHome and more. www.natsuminishizumi.com




Self Promotion

Designed 5 panel folded brochure to send out prospects.
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Information

Natsumi Nishizumi, born and raised in Japan, studied art and design at the

School of Visual Arts in New York where she was encouraged to explore her artistic
sensibilities. After graduating with a BFA degree, she began her career as a full-time
graphic designer at Time Inc. Custom Publishing. Since then she has worked with a
variety of clients including magazine publishers, non-profit organizations, and
retailers as a freelance art director/graphic designer to create clean and high-quality

design solutions. Natsumi is also an illustrator. In 2010, she partnered with Tiny Prints
to create personalized stationery including greeting cards, holiday cards and party invitations which
incorporate her illustrations. Her work consists of organic, delicate and simple line drawings and watercolor
illustrations which reflect her deep inspiration from nature. Living in New York City gives her the chance to
mix elements of the natural world with ideas from contemporary art, design, fashion, and architecture.

AWARDS

Graphis New Talent 2004 Winner, 2003

The Rhodes Family Award for Outstanding Achievement, 2003
Type Directors Club 49 Second Prize, 2003

Type Directors Club Scholarship Recipient, 2002

National Drawing Association Scholarship Recipient, 2000

SELECTED PUBLICATIONS
Type Directors Club Typography 24
Graphis New Talent 2004

Thank you for your time and consideration!

I look forward to hearing from you soon.




